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Marcolin is a worldwide leading company in the 
eyewear industry founded in 1961 in the heart of 

the veneto district. 

It stands out for the unique ability to combine 
craftsmanship with advanced technologies 

through the constant pursuit of excellence and 
continuous innovation.



For more than 60 years Marcolin has been 
designing, producing and distributing eyewear for 
some of the most important and leading brands in 

their segment. 

As a company, we strongly believe that 
craftmanship tradition and technological 

development are among the founding values
of our reality.
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TIMELINE 19 61
Giovanni Marcolin founds the 
“Fabbrica Artigiana” in north-
east Italy’s eyewear district, 
specialising in the production of 
gold-plated arms for glasses

19 84
Marcolin significantly increases 
its number of employees and 
achieves production of one 
million frames per year

19 99
Marcolin continues to grow and 
is listed on the Italian stock 
exchange

20 12
PAI Partners, a leading 
European private equity company, 
completes the acquisition of 
a majority stake in Marcolin 
SpA, successfully completing the 
process of delisting from the stock 
exchange

Marcolin completes the acquisition 
of the Viva International Group, 
the second largest operator in the 
US eyewear market

20 13
Marcolin doubles its production in 
Italy with the acquisition of a new 
plant in Longarone (Fortogna) in 
the heart of the eyewear district

20 14

Marcolin begins a new 
growth phase with the aim 
of consolidating its global 
leadership in the eyewear sector

20 20
It is the start of an ESG journey 
involving the entire company; major 
investments have been made in the 
areas of logistics and automation 
in order to take advantage of 
technology for the well-being of 
employees and speed of operation. 
It is also the year which marks 
Marcolin’s 60th anniversary

20 21
The year of the relaunch of the 
main Marcolin international house 
brand, WEB EYEWEAR. 
A new identity and a new 
international partnership with  
Alfa Romeo F1® Team

20 22

20 24 20 25
Marcolin signs a perpetual licence 
agreement for TOM FORD 
eyewear. It is also the year in which 
the Group finalizes the acquisition 
of ic! berlin and takes over its own 
subsidiary in Mexico.

20 23
Marcolin and ZEGNA strengthen 
their partnership renewing their 
licensing agreement until 2030.
Marcolin announces that Christian 
Louboutin will enter the eyewear 
segment through an exclusive 
licensing agreement starting from 
SS25. Marcolin obtains the gender 
equality certification. Marcolin 
signs an exclusive licensing 
agreement with K-Way® and 
Abercrombie & Fitch.

Marcolin renews eyewear licensing 
agreements with Max Mara, 
Guess, adidas and GANT.
The Group also signs a partnership 
to develop the eyewear line for 
Rag & Bone.
Marcolin announces that PAI 
Partners and other minority 
shareholders have agreed to 
sell the Marcolin Group to VSP 
Vision.
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Eyewear Collection

Target

Key
Strength

Consumer
Profile

Brand Profile

The new Abercrombie eyewear line features both sunglasses and optical frames for both adults 
and kids, extending the brand’s identity into the world of accessories. Modern, refined designs meet 
meticulous craftsmanship and lightweight, high-quality materials. The frames are defined by minimalist 
lines, exceptional comfort, and subtle logo detailing. The kids’ collection, true to the brand’s aesthetic, 
is designed to ensure comfort and safety while encouraging self-expression and personal style from 
a young age.

Abercrombie speaks to a new generation of young adults, Gen Z, Zillennials, and Millennials, primarily 
aged 25 to 29, who are navigating personal and professional self-discovery. The Abercrombie Kids 
line targets Gen Alpha, with a focus on children aged 5 to 12, positioning itself as the go-to “cool kid” 
brand for a generation on the rise.

Trending product styles
Unique and versatile

Cohesive product detail
American lifestyle brand

Accessible prices

Abercrombie & Fitch: 
25-29 Years 
Independent and authentic 
Fashionable and trendy 
Confident in their values 

Abercrombie Kids: 
5-12 Years
Cool Kid

Abercrombie & Fitch stands out for its timeless style and its mission to make every day feel 
extraordinary. Through quality apparel, accessories, and fragrances designed for every occasion, the 
brand delivers an experience that blends escapism with authenticity. Amid global expansion and digital 
growth, Abercrombie remains true to its core purpose: to offer products that celebrate individuality and 
personal style.



Eyewear Collection

Target

Key
Strength

Consumer
Profile

Brand Profile
adidas Originals was born from the meeting of sport and the soul of street culture. An identity that, over 
time, has established itself as a benchmark in the global lifestyle and streetwear scene. Music, art, and 
style are the beating heart of Originals: they intertwine in every creation, shaping an aesthetic capable 
of interpreting the present through the codes of the most current trends. The strength of Originals lies 
in its ability to reflect contemporaneity while staying true to its vision and, at the same time, remaining 
open to change.

Trending products
Unique and authentic

Attention to detail
Sustainability

Brand awareness

Creator
In search of unique products
Informed and demanding consumer
Focused on sport, art, fashion, brands, culture

Young, self-aware, and confident individuals who seek contemporary products that represent who they 
are. They live in the present with conviction, staying true to themselves without fear of being different 
or unique.

Creativity, authenticity, and innovation are the pillars on which adidas Originals stands. Values that 
the Eyewear collection faithfully embodies in every model, moving between essential silhouettes and 
bolder shapes. Originals Eyewear stands out for its dynamic and contemporary attitude: it is fresh, 
vibrant, and designed for a generation with a strong personality and a gaze firmly set on the future.



Eyewear Collection

Target

Key
Strength

Consumer
Profile

Brand Profile
adidas boasts a long history and a deep connection with sport, a field in which the brand has 
established itself as one of the most iconic and recognizable names in the world, leaving its mark 
both on and off the field. From its origins, adidas has navigated decades of sports history, driven by 
a constant push for innovation and the mission to be the best sports brand in the world. This has led 
to a broad and versatile offering, capable of embracing a wide range of disciplines, all with a unique 
and unmistakable style.The goal is to inspire every athlete, at every level, to make a difference — in 
sport, in life, in the world — with the belief that sport has the power to change people’s lives.

Commitment to innovation
Modernity & technology
Sport-centric approach

Brand awareness

Creator
In search of unique products
Informed and demanding consumer
Focused on sport, art, fashion, brands, culture

Sporty, determined, and style-conscious — these are the traits of the adidas Sport consumer. They 
look for a high-quality product with specific technical features and a bold, athletic design. They value 
comfort and practicality without compromising on their look.

Innovation in production techniques, high-quality materials, and high-performance lenses: these 
are the defining features of adidas Sport eyewear. These models are designed to offer the best 
fit while ensuring optimal vision and maximum field of view in any environment and situation.
The extensive collection meets the needs of every athlete, whether professional or amateur.



Eyewear Collection

Target

Key
Strength

Consumer
Profile

Brand Profile

The eyewear collections translate the spirit of the brand through innovative technical solutions and the 
attention to details with a modern aesthetic. BMW styles are characterized by easy-to-wear shapes 
with a contemporary design, enriched by smart and elegant details. For those who are searching for 
high-performance eyewear with handcrafted high-tech elements, BMW M sunglasses represent the 
perfect solution.

Men of all ages who are looking for qualitative products close to the design of the brand, passionate 
about engines and car races, proud to be part of BMW world.

Global awareness
Attention to details

Easy-to-wear shapes
Wide price range

35-65 Years 
Classic style
Eye for details

As the world’s leading manufacturer of the automotive and motorcycle industry, BMW is the most 
loved premium car company in the world. The extraordinary charm of the company lies not only in its 
products and technology, but also in the history of the company-written by brilliant minds, pioneers and 
designers. BMW stands for authentic and forward-looking design, each of its product is immediately 
recognizable and conveys what the brand represents: the ultimate pleasure of driving.



Eyewear Collection

Target

Key
Strength

Consumer
Profile

Brand Profile

The eyewear collection reflects the brand’s American casualwear origins, as well as subsequent more 
sophisticated European influences, offering sunglasses and optical frames that are contemporary and 
in keeping with current fashions, in a wide variety of colours.

Gant eyewear is aimed at men and women who live an active life, enjoy travelling and are in search 
of a quality product with attention to detail. A casual style and refined taste are the common factors 
uniting the brand’s customers.

Original american lifestyle
European taste
Quality product

Contemporary touch
Understated sophistication

Over 30 years, men and women
Casual style
Love travel
Attention to detail
In search of a quality product

Gant is a brand established on the East Coast of the US and developed in Europe, where elements 
of both cultures can be made out. Quality and innovation are the founding values of the brand, 
the origins of which lie in shirt-making.Its diffusion across university campuses from the 1950s 
through today helped make it an Original American Lifestyle Brand, an acknowledgement which 
still stands to this day. Gant is now a global brand identified with a fully-fledged lifestyle.



Eyewear Collection

Target

Key
Strength

Consumer
Profile

Brand Profile

Irony, experimentation and street style are the key elements distinguishing the heart and soul of 
GCDS’ eyewear COLLECTION. The frames perfectly embody the brand’s concept of aesthetics, in 
which attention to detail and top-quality combined with sports lines, technical materials and vibrant 
colours. Original, modern shapes work in harmony with sporty, oversized wraparound frames.

Self-confident men and women, who challenge the conventions by expressing their offbeat identity. 
Irriverent, modern and cosmopolitan taste are the common factors uniting the brand’s customers.

Young and versatile brand
A benchmark in the luxury street style field

Unconventional and irreverent irony
and experimentation

Gen Y – Z
Streetstyle addicted
Irriverent and self-confident

GCDS, aka «Giuliano Calza Design Studio» is an Italian fashion brand founded in 2015 by brothers 
Giuliano and Giordano Calza. Since its founding, Giuliano has always been the creative and 
stylistic force behind the brand, with Giordano acting as the company’s CEO. Quality and superior 
craftsmanship, together with a personal, social-media-oriented aesthetic, have led GCDS to evolve 
from an exponentially-growing streetwear brand to a new luxury icon supported by the world’s most 
influential tastemakers, proving its entertaining and exciting identity. Today, GCDS is sold worldwide, 
with monobrand stores in Capri and Florence adding to flagship stores in Asia.



Eyewear Collection

Key
Strength

Consumer
Profile

Brand Profile

The eyewear collection includes a full range of sunglasses and optical frames that embody the core 
values of the Guess brand and offer a wide range of timeless, stylish designs. Classic Guess shapes 
are updated with a modern twist using daring colour combinations, sparkling glitters, exotic animal 
prints and reflective mirrored shades for head turning styles to wear all season long.

The versatile GUESS collection  targets various consumers including, women, men, millennials  & 
Gen-z populations as well as kids and young teenagers that look for easy to wear frames, with a 
fashionable attitude at accessible price. They identify with the brand’s value and are attentive to the 
details on eyewear reflecting the brand DNA and representing their single personalities.

Global Lifestyle Brand
Stylish Collections
Accessible Prices

Wide Range
Easy-To-Wear Frames

16-35 Girls 16-39 guys 8-14 teens
Young lifestyle
Sexy
Fashion addicts
Adventurous

Guess, a global lifestyle brand famous for its iconic ad campaigns and trend setting denim, was 
established in 1981 by the Marciano brothers. Inspired by European style, the Marciano’s redefined 
denim and changed its perception with their first creation, the “Marilyn” jeans. It was at that moment 
the Guess label was born and became a symbol of a young, sexy and adventurous lifestyle. The vision 
of the two brothers has always prompted the brand to push boundaries and remain at the forefront of 
fashion.

Target



Eyewear Collection

Target

Key
Strength

Consumer
Profile

Brand Profile

Genderless and contemporary look
Competitive price point

Star as distinctive element

12-25 years
Influenced by micro-influencers, youtube, tiktok
Digital native
Brand addicted, and price conscious
Trend oriented

GUESS JEANS is an American west coast lifestyle brand rooted in a 40-year denim legacy. Conceived 
by Nicolai Marciano, GUESS JEANS embodies the next era of denim fashion, with a commitment to 
sustainability and cutting-edge innovation. GUESS JEANS offers a full line of core basics focusing 
on denim that encapsulates the timeless essence of GUESS, seamlessly blending the brand’s rich 
heritage with a contemporary perspective. GUESS JEANS is available on GUESSJEANS.com, in an 
all new fleet of GUESS JEANS stores worldwide and through select wholesale partners.

The Guess Jeans Eyewear collection is characterized by a modern design that combines functionality 
and style. The frames, which are lightweight and easy to wear, are made from quality materials and 
designed to follow the needs of a constantly evolving generation. The distinctive star element, together 
with the Guess Jeans logo, enhances the brand’s identity, making each model recognizable and in 
step with global trends. Sunglasses and prescription glasses that combine urban aesthetics and 
versatility, ideal for those seeking a personal style.

The collection is aimed at a young audience with a strong sense of individuality. From Gen Z to Gen 
Alpha, Guess Jeans Eyewear meets the needs of those who are trend-driven and inspired by digital 
culture and micro-influencers. Eyewear designed to express oneself, to experience everyday emotions 
and to be the protagonist of a generational tale that crosses fashions and shared experiences.



Eyewear Collection

Target

Key
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Profile

Brand Profile

The collection features classic shapes in durable and lightweight materials like, TR90, ultem, stainless 
steel, carbon fiber, aluminum and acetate. The range of colorations and intricate details are ideal 
for the active lifestyle of the Harley-Davidson® motorcycle enthusiast. Key iconic elements found 
in the eyewear collection include subtle logo integration, motorcycle inspired detailing and designs 
influenced by Harley-Davidson®. Larger eye sizes and longer temple lengths in men’s optical styles 
provide a more comfortable wearing experience.

The collection is dedicated to all those who embody the Harley Davidson style. Strong, independent 
and self-confident, the Harley Davidson man nurtures a genuine passion for freedom and adventure 
and looks for the brand values in the eyewear collection: solidity, technicality and quality.

Use of textures and neutral color palettes
Wider optical frames for man

Resistant materials

Men
Affluent weekend warriors
Brand loyal and proud to be bold
Strong, independent and professional

In 1903, William Harley, Arthur, William, and Walter Davidson built their first motorcycle, their 
creation has since become a worldwide brand phenomenon. Fulfilling dreams of personal freedom 
is the purpose and passion of Harley- Davidson®. Today is one of the 50 most recognizable brands 
in the world.



Eyewear Collection

Target

Key
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Profile

Brand Profile

The Hollister Eyewear collection introduces a new hybrid fit, specifically designed for teen faces. The 
frames come in up to three sizes, and the use of acetate ensures lightweight comfort. The collection 
features soft-touch finishes and elevated nose pads for enhanced stability. Every design detail is 
carefully crafted to deliver a perfect fit and maximum comfort.

The Hollister consumer is between 16 and 21 years old, primarily from Gen Z and rising Gen 
Alpha. They are high school students, with many preparing for the next stages of their lives as they 
transition into adulthood.

Hybrid sml fit 
Premium comfort: 

Supportive and secure fit 
On trend design

Young
Relaxed and casual style
Free and mature

Hollister, a brand of Abercrombie & Fitch Co., creates quality apparel, accessories and fragrance 
made for capturing moments, creating memories and being unapologetically you. Hollister leads with 
purpose and puts the customer at the center of everything, helping them feel their most confident 
and comfortable.



Eyewear Collection

Target

Key
Strength
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Profile

Brand Profile

ic! berlin collections comprise three major design categories: CLASSIC COLLECTION, SILK 
COLLECTION and FLEXARBON® COLLECTION. All ic! berlin collections are designed, engineered 
and crafted by hand in Berlin, Germany.

A person who has a profound need to surround themselves with objects of superior quality and beauty. 
They are not necessarily creatives themselves but show great sensitivity to the beauty of art and 
design. They admire technical excellence and quality because it gives them a sense of stability in what 
they generally perceive as a superficial world. They work hard and stand on their own merits.

Minimalist design. Unconventional style 
Handcrafted quality and unusual details

Ultimate lightweight comfort
Durable materials and construction 

Quiet luxury for every occasion

Design Enthusiasts: Shapes, colors, materials 
Curious minds: Playful and creative
Quality over quantity lifestyle: True craftsmanship
Essentialists: Minimalist lifestyle 
Express individuality: Embrace uniqueness

ic! berlin is the inventor of screwless, high-end stainless-steel eyewear. Each of the hand-crafted 
frames is a testament to the company’s dedication to ingenious details, minimalist design, and 
unparalleled lightweight comfort. Since 1996, ic! berlin inspires people to see the world with new eyes 
– one frame at a time. The company’s journey began with the use of an unconventional material, cold-
rolled stainless steel, and the invention of a revolutionary mechanism, the screwless hinge system. 
Positioned at the high-end of the market, the brand combines technical ingenuity with aesthetic 
excellence. In 2023, ic! berlin was acquired by Marcolin Group.



Eyewear Collection
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Strength
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Profile

Brand Profile

The K-Way eyewear collection is colorful, vibrant and fresh, blending a fashion attitude with a sporty 
essence. The styles play with layering, cuts and color contrasts, highlighted by technical details and 
iconic elements that guarantee unique comfort and allure. The brand identity is consistently declined in 
the eyewear collection through its distinctive and recognizable stylistic features. A selection inspired by 
the iconic rain jacket established the brand’s legacy serves as a gateway into the collection Fashion-
forward styles will enhance collection’s visibility from its launch on wards, driving awareness and 
generating excitement.

K-Way collection targets various consumers, including women, men, and individuals across 
generations. These consumers seek easy-to-wear frames that combine a fashionable attitude with 
comfort and trend-conscious design. They identify with the brand’s value and appreciate the iconic 
brand details on eyewear, reflecting the brand DNA.

Colorful palette
Attention to details
Global Awareness

Easy-to-wear shapes

Men and Women 20-50
Trendy and lifestyle collection
Looking for easy-to-wear frames with
a fashionable attitude
Attention to details which recall the Brand DNA

Born in the heart of Paris in 1965, the brand revolutionized the rainwear market by introducing the 
world’s first lightweight and waterproof jacket that could be conveniently folded into a small pouch.From 
the colorful and affordable rain jackets that took the fashion industry by storm in the 70s and 80s, to the 
cutting-edge apparel and accessories of today, K-Way has been a trailblazer in the world of practical 
and functional fashion. Today, K-Way is a global brand with a presence in over 20 countries, catering 
to a diverse clientele with its vibrant colors, bold prints, and unparalleled performance. Whether you’re 
hiking through rugged terrain, exploring bustling city streets, or just looking for a reliable rain jacket, 
K-way has got you covered.



Eyewear Collection
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Christian Louboutin presents its new eyewear collection as a true celebration of Parisian style, bold 
and refined, where red is not just a color, but a statement. The Christian Louboutin Eyewear collection 
offers a fresh take on elegance, redefined through innovative constructions and distinctive features that 
emphasize the quality of the frames. The collection offers a unique interpretation of modern luxury, 
preserving the House’s signature codes. Each style is crafted with uncompromising artistry, merging 
meticulous attention to detail with premium materials. Acetate and metal are expertly combined 
to create functional, comfortable eyewear that doubles as works of art. Created exclusively for 
Louboutin, the new ZEISS lenses provide crystal-clear, comfortable vision thanks to anti-reflective 
coatings, glare reduction, and durability treatments, all in line with the brand’s high standards.

Unique Woman & Man with a fashion forward taste and a self-confident attitude. Strong personality 
that want to express themselves and be different from others. Non-conventional people that use 
Christian Louboutin products living life authentically, with more color, more boldness, more fun and 
even more audacity. ​

Eye-catching silhouettes
Refined design with striking details

Unique piece of art

Woman & Man who want to stand out
Empowering, Ironic, Sophisticated, Iconoclast
Joyful, Authentic self, Creative, Audacious

Creativity, freedom and joyfulness: these are the pillars on which the story of Christian Louboutin is 
built. Christian Louboutin established his business in the heart of Paris in 1991, first with a collection 
for Women followed by a Men’s collection a few years later, both recognizable by the signature red 
lacquered sole. 2014 welcomed Christian Louboutin Beauty, while in, 2022 the House launched 
new categories dedicated to Kids and Pets. With a prolific collection of shoes, leather goods and 
accessories, Christian Louboutin now counts more than 150 points of sales around the world.



Eyewear Collection

Target

Key
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Profile

Brand Profile

trend-setting optical frames with a bold yet feminine appeal. The eyecatching silhouettes stand out 
thanks to the new patterns of the acetates, and the dazzling colours inspired by trendsetting nuances. 
Sophisticated details finish the easy-to-wear looks, embellished with crystals that add touches of light.

Women distinguished by a contemporary allure, adding a touch of luxury to their looks at any time of 
day, as well as on special occasions.

Everyday life
Eye-catching silhouettes

Sophisticated details
Large colour palette with on-trend nuances

New patterns

30-50 Years, women
Sexy
Glamorous
Fashion addict
Feminine and sophisticated appeal

Marciano is a premium offshoot of the Guess brand. It is a contemporary, stylish collection designed 
for women in search of a fashionable product. In keeping with the spirit of Guess, Marciano creates 
innovative clothing and accessories; the collection is fearlessly sexy, maintaining a sophisticated style 
and represents true fashion glamour on an everyday basis.



Eyewear Collection
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The MAX&Co. logo, which alternates straight (MAX) and curved (&Co.) lines, inspires the design 
of the new MAX&Co. Eyewear Collection. Bold yet feminine and always pleasurable to wear, it is 
characterised by unexpected combinations of volumes, colours and materials, in a sophisticated play 
of shapes, tones and textures.

Max&Co. consumers are young and independent women looking for trendy, playful, elegant dresses 
and accessories able to represent their unique way of being.

Ingeniously sophisticated design
Perfect balance between esthetic and function

Attention to colour, texture and detail

Independent & Self-Confident women
Playful & trendsetter
Young and Proud

Quality, originality and versatility. These are the key ingredients that have made MAX&Co. one of 
the leading contemporary fashion brands worldwide and a wardrobe favourite of stylish women. 
Since 1986, MAX&Co. has been inspiring generations to express their personality through fashion. 
A style secret passed on from mother to daughter and sister to sister, it has accompanied them as 
they navigate cultural change and evolve their style, season after season. The secret of its enduring 
popularity? A relentless commitment to making women look and feel their best in every occasion, from 
work to play.



Eyewear Collection
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Synonymous with style and quality, Max Mara is the expression of the constant search for perfection 
and balance between material elements, form and color. Geometric shapes, a harmonious dialogue 
between materials, and chromatic combinations of soft nuances distinguish the brand’s frames.

Max Mara collection is dedicated to glamorous chic women who love to rediscover a refined, dynamic 
and practical look in everyday life.

High quality experimentation
International scope

Modernity and elegance

Modern and contemporary woman with a 
sophisticated and refined image
Look in line with trends and suitable for the 
Different occasions of modern life

As a contemporary collection for the confident woman, consisting of opulent fabrications with precious 
details applied to ready-to-wear, Max Mara pieces embody femininity and craftsmanship. Symbolic for 
impeccable silhouettes with a timeless sensibility and constructed from the most luxurious fabrics, Max 
Mara is revered for the classification of the coat, sharp suiting and accessories. Founded in 1951 by 
the late visionary, Achille Maramotti, Max Mara is now available in 2,378 locations in more than 100 
countries. Max Mara Fashion Group counts 9 different brands. The company remains privately held.
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MCM’s eyewear collections follow the founding values of the brand, which has always combined 
craftsmanship, design and sustainability in its creations. Always with an eye on the disruptive, the 
driving force behind MCM centres on revolutionizing classic design with futuristic materials and 
designs with the spirit of Zeitgeist and of Bauhaus.

Millennials and Gen Z, handsfree, genderless, ageless, empowered, and unconstrained by rules and 
boundaries.

Attention to details
Recognizable design

Innovative heritage
Unconventional shapes

Millennials and Gen Z
Handsfree, genderless
Ageless
Empowered and unconstrained by rules and 
boundaries

Founded as the alternative to traditional French luxury, MCM was the “L’enfant terrible” that created 
the ultimate accessories for the 1970’s Munich scene. Today MCM continues to harness its heritage of 
sophisticated rebellion to pioneer new expressions of luxury for the independently minded consumers 
of the future, based on the luxury of movement, creativity and functionality without boundaries.



Eyewear Collection
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The eyewear collections reflect the luxurious and carefree allure of the Florentine brand. 
Exercises in style exploring colors and prints lead to frames on which archive motifs are refreshed 
and distributed according to a contemporary aesthetic sense. The brand’s joie de vivre reflects 
in its creative vision that skillfully renews itself through great attention to shapes, details, and 
workmanship. The result is optical frames and sunglasses with sophisticated architectural shapes 
that are a symbol of elegant femininity. 

The eyewear range is aimed at extremely feminine women who enjoy cultivating a refined appearance 
and a luxurious lifestyle in which creativity and elegance travel hand in hand.

Distinctive colour palette
Unique style

Sophisticated techniques and design content
Luxurious lifestyle

Creativity and refined elegance

+25 Years, women
Extremely feminine
Enjoys cultivating a refined appearance
Elegance and distinctive style

Pucci is the epitome of joy and energy, fresh colors and vibrant prints from 1947. Its unmistakable 
language of style expresses the luxury of fashion through the poetry of original nuances and 
designs and the simplicity of pieces that can be mixed and matched in endless combinations. The 
beauty and variety of nature, with the fascinating Mediterranean as the protagonist, inspire the 
continuous evolution of the brand and the refined Pucci collections, which have always portrayed 
elegance as a playful, emotional-filled journey.



Eyewear Collection
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The collection features a wide range of eye sizes for children, teens and adults to perfectly fit any face 
size Key iconic elements found in the Eyewear line include exciting prints and patterns, bright pops of 
color and comfortable, sport forward temple designs.

Thought for people with a sporty active lifestyle, from youngsters to adults looking for a lightweight, 
comfortable and durable wearing experience, thanks to high quality innovative materials such as 
Ultem Resin.

Modern, easy-to-wear eyeshapes
Innovative Materials

Wide range of sizes to fit all face
shapes and sizes

Kids ages 5-13
Men and women 25-45
Sporty attitude
Looking for comfort
Love stylish design

Born in 1992, in a California beach house with a single men’s boot style, Skechers has grown to a 
massive global brand. The brand is the #1 family footwear company, and the #2 shoe company in 
the US. Skechers supports multiple philanthropic causes and produces The Skechers Annual Pier to 
Pier Friendship Walk that has raised $13 million since 2009 for children with special needs and public 
education.



Eyewear Collection
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Versatile and innovative, the eyewear collection embodies the values of this iconic lifestyle brand, 
celebrating its heritage. In keeping with the spirit of sustainability, the beating heart of the Timberland 
culture. The range includes models made with at least 35% bio-basic plastic material and for this 
reason they are brought back to the Earthkeepers™ category. The sunglasses and optical frames 
feature an eye-catching, contemporary design, the result of the brand’s ongoing research not only into 
colours but also on the usage of bio-based materials. Sophisticated details and exclusive polarized 
lenses finish the look while boosting the performance of each model.

Timberland eyewear is considered the perfect accessory for those who enjoy the outdoor life, tackling 
each day with a thirst for adventure and discovering nature while respecting it.

Heritage and values of theTimberland brand
Innovative materials

Polarized lenses
Contemporary design

Sustainability

+ 30 Years, men
14 -18 Years, teenager
Outdoor lifestyle
Seeks quality and style
Adventurous
Eco-conscious

Timberland is a world leader in designing and marketing premium quality footwear, clothing and 
accessories for those who love outdoor life. In developing its products, it is dedicated to providing a 
contribution of its own to tackling environmental challenges and minimizing the impact on the planet. 
From the design down to production, including logistics, the company is always on the lookout for new 
ways to be environmentally sustainable.



Eyewear Collection
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The soul of the brand is reflected in the eyewear collection which is not identified by the presence of 
particularly flashy details, but it is recognizable by exclusive design, painstaking attention to details, 
innovative combination of different materials and pursuit of a classy range of colors. The product 
is inspired from the past and it is presented in a contemporary way to create a timeless design. 
Classic shapes adopt surprising structures, minimalist silhouettes are paired with original elements, 
soft shades alternate with bold colours, for a unique and amazing result.

The eyewear collection is aimed to ladies and gentleman with a confident personality and refined 
taste, who look for sophisticated and exclusive luxury items. They are aware of trends, but consider 
quality, authenticity and attention to details more important than a logo or being fashionable.

Timeless style
Minimalist design

Attention to details
Qualitative materials

Innovative and exclusive
“T” logo decoration

+ 25 Years, women 
+ 30 Years, men
Trendsetter
Self-confident
Sophisticated
Provocative and sensual look

TOM FORD is a global luxury house offering exceptional women’s and men’s fashion, accessories, 
eyewear and beauty. Founded in 2005 by Tom Ford, the brand has a presence in more than 100 
markets globally, and is known for immaculate tailoring, modern sensuality and refined elegance. In 
2024, Haider Ackermann was appointed creative director. The house is part of the Ermenegildo Zegna 
group through an exclusive long-term license with the Estée Lauder Companies inc.



Eyewear Collection

Target

Key
Strength

Consumer
Profile

Brand Profile

A collection that embodies the pinnacle of sophistication: impeccable craftsmanship, couture-level 
details, and an aesthetic designed to elevate every frame into an object of desire. Each pair of 
sunglasses and optical glasses is a bold, self-assured statement of style. Clean, sensual lines blend 
with bold volumes and flawless proportions, in a palette of classic tones that enhances the natural 
elegance of every silhouette. The design is minimalist yet impactful: sophisticated, contemporary, and 
unmistakably TOM FORD. In the women’s collection, the T logo is dressed in new light with a jewel-
inspired three-dimensional cut, evoking the allure of refined frames sculpted like baguette diamonds. 
In the men’s styles, sophistication takes on a technical edge: a visible metal core inside the temple’s 
nods to the world of watchmaking, adding a structural touch of strength and precision. TOM FORD 
EYEWEAR ICON COLLECTION is more than an eyewear collection: it is an invitation to be noticed 
with style, confidence, and seduction.

Inspired by the glamorous, iconic world of the international jet-set, the frames transform a soul with 
rétro charm into a modern aesthetic vision. Designed for those women and men who understand the 
essence of luxury, appreciate understated elegance and embody exclusivity.



Eyewear Collection

Target

The TOM FORD Private Collection represents the highest expression of the TOM FORD EYEWEAR 
universe, an embodiment of uncompromising luxury. Every detail is precisely crafted, every material 
carefully selected for its value, beauty, and uniqueness. Genuine buffalo horn and titanium, used in 
their pure form or combined, give life to exquisite frames, created for those who recognize excellence 
at first glance.

The TOM FORD Private Collection is a masterpiece of design, materials, and craftsmanship—a 
tribute to absolute beauty, created for those in search of true excellence. The collection offers the 
finest expression in style and sophistication, designed for men who appreciate creative nuances 
and personal elegance. It gives classic concepts a cutting-edge allure, combining lightness and 
grace to convey the extraordinary sensation of wearing luxury.
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A distinctive and cohesive journey that blends technical quality with aesthetic innovation. The WEB 
EYEWEAR collection reinterprets the brand’s new stylistic dogmas with extraordinary care for 
craftsmanship, materials, and contemporary shapes. Personality and design evolve into silhouettes 
created with meticulous precision, offering a perfect balance between functionality and beauty. Every 
detail is crafted to translate the brand’s DNA into eyewear with a sophisticated and well-defined identity, 
enhanced by exclusive features. The iconic torchon symbolizes an aesthetic legacy transformed into 
innovation. The pins, found on the temples and fronts, guide the gaze between retro charm and the 
bold celebration of excellence. Essential design, natural hues, textured effects, and transparencies 
merge in the superior quality of materials crafted with cutting-edge techniques.

WEB EYEWEAR targets an audience aged between 30 and 60, with a strong inclination towards art and 
creativity. Its admirers are individuals who recognize and appreciate the combination of functionality 
and design, always seeking products that reflect their refined tastes and distinctive lifestyle.

Gusto
Reliability

Innovative: drawing from both heritage
and modern design

Quality merges with creativity

30-60 Yo
Elegant & confident men & woman 
Authentic
Curious

In the world of WEB EYEWEAR, quality and creativity come together in perfect synergy. Driven by 
simplicity, innovation, and attention to the details that make a difference, the brand embraces change 
with a deep respect for its roots. Gusto, transparency, and quiet luxury are the founding values that 
define its essence, shaping unique and authentic interactions.
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Italian-made excellence for men
Unmistakable style

Craftsmanship
Creative use of hand-picked materials

Premium-quality

+ 30 Years, men
Elegant
In search of high quality product
Eye for detail
Italian style and taste

The eyewear collection is aimed at the elegant man with an unmistakable style of his own, with a 
refined eye for details. He is in search of an outstanding Italian-made product.

The inspiration for ZEGNA Eyewear was born in Oasi ZEGNA, the home of ZEGNA’s values in the 
Alps of northern Italy. The 100km2 natural territory inspires the brand’s Eyewear styles for Winter 
2023 - including the models Orizzonte I and Aurora I - that draw from the area’s colours, panoramic 
views and founding values. Designed by Artistic Director Alessandro Sartori, ZEGNA’s Eyewear 
seamlessly integrates into the brand’s Luxury Leisurewear wardrobe, which is based on the principles 
of modernity, versatility and unparalleled craftsmanship.

Every road and path at ZEGNA starts from, and leads to, Oasi ZEGNA, the home of the brand’s values. 
ZEGNA’s nature-loving founder ignited the brand’s legacy of environmental conservaton when he began 
planting trees in the area surrounding his wool mill in 1910. Today the area is home to 500,000 trees 
and counting. Fostering a dream for tomorrow that has been nurtured over generations, ZEGNA acts 
in harmony with nature and continues to preserve the thriving 100km² ecosystem that is Oasi ZEGNA. 
The brand’s fabric-making expertise is rooted in italian tradition and responds to the ethos of ‘crafted for 
tomorrow’, in which ZEGNA commits to using responsibly sourced materials - from cashmere yarns to 
clothing. With a legacy of action started generations ago, ZEGNA continues to be guided by its road to 
tomorrow, which was born in Oasi ZEGNA.
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